SSC 271 : nfliﬁ'zuﬁl,ﬁamsu'%wmﬁmﬁu Introduction to Managerial Accounting 3 (3-0-6)

nannsilesauieiiun1snatn@esiululle NsuUsEIunan N1SWenNUIEIANEUAILAZUSNNS
NAlANIINISRAA @010U LaLYRIIININITAAIN AAIALAZENTNLINABNNIINITAAaIN NSiUAsuLUAd

nann woRnssuAUILaa uazladeninareniudsinsgeduniaruinisveduslan

Basic concept of marketing, market segmentation, classification of goods and services,
marketing functions, institutions and channels, markets and environments, the changing market,

consumer behavior, and factors affecting consumer’s demand.



