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(AEBInY): Principles and conceptual frameworks of Social Return on Investment
(SROI) as a strategic tool for measuring and communicating social and environmental

value generated by organizational projects and activities across public, private, and



civil society sectors; SROI assessment processes including defining objectives and
scope, stakeholder identification, impact mapping, data collection and analysis,
economic valuation, and SROI ratio calculation; application of Artificial Intelligence
(Al) to support data preparation and analysis; application of SROI results to strategic
decision-making, project management, and development of transparent and
accountable reporting frameworks supporting sustainable development.
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