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(ﬂ’]‘le}’]gxiﬂi]‘l?}): Analysis of community contexts, local resources, and social capital;
community needs assessment; application of the Business Model Canvas (BMC) to
design community-based business models; formulation of value propositions for
community stakeholders and users; financial, managerial, and marketing planning;
integration of economic, social, and environmental dimensions to support grassroots
economies and sustainable development; development and presentation of

prototype community business plans with stakeholders.
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